Media Directories

Bacon's Newspaper/Magazine Directory and

Bacon's Radio/TV/Cable Directory

www.Bacons.com

Bradley Communications - Publicity Blitz Media Directory

www.RTIR.com/products.htm

Lists nearly 20,000 editors and producers coded by subjects. For free information call their fax-on-demand line at 800.759.5294 and request document #301.

Gebbie Press

PO Box 1000, New Paltz, NY 12561

www.GebbieInc.com | 845.255.7560

PR Newswire

Telephone 800.832.5522 | www.PRNewsWire.com

The U.S. All Media E-Mail Directory

Telephone 800.457.8746 | www.OWT.com/dircon

This source is contains 11,000 magazines, 1,500 daily newspapers, 5,700 weekly newspapers, 400 news services and syndicates, 1,300 broadcast TV stations, 1,800 broadcast TV shows, 1,200 cable TV stations, 1,050 cable TV shows, 6,200 AM and FM radio stations, and more than 2,700 radio talk shows.

Free Press Release Posting

Wireless Flash

www.FlashNews.com | Telephone 619.220.7191 | Fax 619.220.8590

Wireless Flash specializes in pop culture news and entertainment. Radio personalities use Wireless Flash to prep for their shows and talk show producers rely on it to book guests. In the world of print, editors use it to create "column tip sheets” as well as original content.

www.ComitatusGroup.com/pr/index.htm

www.Free-Press-Release.com

www.PRweb.com

www.WebAware.co.uk/netset/text

Press Release Distribution

Profnet.com - owned by PRNewsWire

www.Profnet.com/makingmost.html

Recommended reading before talking with a reporter.

www.PRNewsWire.com

A good place to post a “general news” release. PR Newswire also has a fax service. Instead of outbound distribution, the media come to the site to find news stories. However, waiting for the media to find you is less targeted than sending your release out to select media that has a specific “audience fit” with your content. $300 and up.

www.BusinessWire.com

Use this for business or financial news. They also have a fax service available. This works the same way as prnewswire. $500 and up.

www.Press-Release-Writing.com

Their Basic Distribution Package hits over 35,000 Journalists and Media Outlets. Content is re-circulated on key Web sites and syndicated with leading distributors, including Bloomberg, COMTEX News Network, iSyndicate and Screaming Media. $300 and up.

www.PressReleaseNetwork.com

www.iPressRoom.com

www.eReleases.com

www.marketingsource.com

www.corporateNEWS.com

Use for business oriented news. They distribute to over 30,000 traditional and online contacts. $295 and up.

www.WomensRadio.com

www.PartylinePublishing.com

www.InternetWire.com

www.NewsBureau.com

www.NewsFeed.com

Resource Directories

Bradley Communications

Radio-TV Interview Report

800.989.1400 x408

www.RTIR.com

One of the industry’s largest database of authors and experts. This is a fee-based listing. Their in-house copywriters write your “pitch” ad and journalists and producers who subscribe call you. Bradley also has databases and other publicity resources.

Yearbook of Experts, Authorities and Spokespersons

1.800.YEARBOOK (932-7266)

editor@yearbook.com

www.YearBook.com

Their website receives over 2 million hits a year. One hard copy “yearbook” is sent out to over 10,000 journalists annually.

Broadcast Interview Source

1.800.DAYBOOK (329.2665)

Fax: 202.342.5411

www.DayBookNews.com

An interactive calendar of events on the web which also allows authors to post their book events and releases.

www.DayBook.com

Another interactive site which allows you to post events to attract journalists and producers looking for fresh ideas.

www.Guestfinder.com

A membership site with several levels of service. You must be a member of NSA (National Speakers Association) or other proof that you're a professional speaker, and/or have your book listed in the R.R. Bowker directory of "Books in Print."

www.CheapPublicity.com

First 2 months are free then there’s a fee. This site lists you as an author, expert or speaker and links back to your own web site. The media receive free access to this site, which is marketed to media outlets, organizations, and associations nationwide. Provides a good supplement to ongoing marketing and publicity programs.

Statistics and Research

The Census Bureau

www.Census.gov

www.CEOExpress.com

Links to major media, government, and search engines. A great all-around resource.

www.FirstGov.gov

Facts on the federal government with links to state and local government sites.

www.Halibot.com

Database of lots of useful information from tennis to toll free numbers.

The Department of Health and Government Health Agencies

www.OS.dhhs.gov

The Library of Congress Newspaper and Current Periodical Room

www.lCWeb.loc.gov/global/ncp/ncp.html

News Sites

Hoover's List Of Lists

www.Hoovers.com/company/lists_best

www.ImagiTrends.com

www.Public.wsj.com/home.html

www.TheStreet.com

Online Promotion

www.Clickz.com

www.Digitrends.net

www.MarketingTips.com

www.MediaMap.com/webPR

www.Promotion101.com

www.TheMarketingMan.com

www.WebAdvantage.net

Internet Syndication (Articles & Columns)

www.iSyndicate.com

www.MasterSyndicator.com

Master Syndicator software sells for less than $150.00 and it automatically sends your syndicated piece to all your subscribers.

    * Internet News Bureau! (11 hits) - Send your Press Release to more than 14,000 subscribing journalists & business professionals.

    * Xpress Press Release Services (10 hits) - Founded in 1995, the Xpress Press News Service is a leading provider of news releases to journalists via e-mail. Xpress Press media holdings include communications e-wire services Xpress Press (www.xpresspress.com) and Software Wire (www.softwarewire.com), SOURCEaSAURUS (www.sourceasaurus.com) directory and database of authors and experts, the i-PR newsletter for public relations professionals and the Press Connect e-mail alert service announcing press coverage opportunities to our clients and subscribers. To utilize our toolkit of services including news release writing, news release distribution, expert source directory listings, banner and newsletter ad placement services, please contact our Client Services Dept. or call 1-800-713-7701 for more information. Xpress Press company news has appeared in the O'Dwyers PR Report, The New York Times, PR Week and many other magazines and newsletters.

    * Free Press Releases (10 hits) - A trendsetter in free online press release distribution services, PR Freeâ�¢ makes providing news to the media straightforward. Either streamlined or by including a variety of value-added services, PR Free helps businesses from every vertical reach the media quickly and effectively - in local areas and around the world. PR Free is the only free press release distribution service backed by a true wire service, Eworldwire. Eworldwire has rapidly grown to become one of the most respected and technologically advanced wire services. Eworldwire now has employees in 3 continents, and affiliates and representatives in six (know anyone in Antarctica?).

    * GlobalVIPTraffic (9 hits) - Based on pricing level, distributed to over 250,000 media outlets.  To, journalists, newsrooms, freelance writers, specialized media, online news forums, industry specific forums and websites, analysts and search engines via newswire. Not submitted by spam. Thousands of websites specializing in your  industry will also be displaying your press release by way of RSS feeds directly on their site. Top Industry Markets, Multicultural Markets, U.S. Hispanic, African American, Native American and North American Chinese Newslines are also available for target distribution.

    * CorporateNews (Web Based PR Service) (8 hits) - CorporateNEWS is a major first for Internet PR and media relations: The first and only fully selectable, dedicated online media directory tied to high capacity e-mail servers and individually maintainable online information centers. Itâ��s the first system to offer clientâ��s easy creation of an Internet â��communication loopâ�� between themselves and the media. The largest online email media directory--30,000+ editors, writers, reporters-arranged and sorted for easy review and selection. Distribute news releases, casual notes, updates to media instantly ... CorporateNEWS lets you truly communicate with the media, literally whenever you feel like it, and communicate with each in the way thatâ��s most effective. Over time, repeated, routine communications and simply being there when you are needed will be among your most valuable media relations efforts. CorporateNEWS can make it a lot easier.

    * MassMediaDistribution (8 hits) - We reach a total of 300,000 opt-in media contacts and 30,000 media outlets and growing. We use complex software to target the media contacts that will be interested in your press release.we encourage you to include an image or picture in your release. Nationwide press release distribution starting at $49. Free editing and formatting help for each press release.

    * PRNewsWire (8 hits) - Login to PRN Direct to upload your news releases, photos and multimedia for distribution via the "wire." Choose delivery via any of our geographic and industry-targeting newslines, and your news can reach tens of thousands of individual journalists, general and trade media outlets, financial audiences, Web sites and beyond. PRN Direct also lets you manage your broadcast fax and e-mail lists, manage your image archive, and view news release Activity Reports, Search Engine Visibility results and more.

    * PRWeb.com (7 hits) - Great site! PR Webâ�¢ has offered free online press release distribution services since August 1997. Since then PR Webâ�¢ has gradually made the transition to a fully integrated press release newswire service. We are the largest Newswire catering to small and medium sized companies and organizations and one of the largest online press release newswires. You can make a donation to their services for additional benefits that will help your press release be picked up by the search engines and other online news web sites.

    * Press-Release-Writing (Services) (6 hits) - Our press release services are among the best on the Internet (Over 35,000 Total Journalists and Media Outlets). We distribute direct company news, including press releases, financial announcements, graphics, audio and video files, and other time-critical business communications materials, to a worldwide audience of media, analysts and consumers. Our content is republished on leading Web sites and syndicated by leading distributors, including Bloomberg, COMTEX News Network, iSyndicate and Screaming Media. The bottom line is we give you more bang for the buck. Take a look at our distribution list.

    * FPSnewswire (6 hits) - FPSnewswire press releases are distributed nationally via the Associated Press directly, to more than 100,000 newsroom desktops at over 2,300 newsrooms at newspapers, magazines, Internet sites, and financial and broadcast media in the US. Total daily newspaper circulation reaches well over 50 million readers. Worldwide Internet posting reaches more than 250 million users. FPSnewswire also posts your press release on NewsCom, a Tribune Media Services/Knight Ridder Company where 8,000 editors at 2,200 publications worldwide look for text and photos. A 500-word press release distributed on our FPS National Network costs $350, almost half the current rate charged by our competitors. All press releases distributed by FPSnewswire include distribution to such wells respected news services such as: The Associated Press, Bloomberg, Reuters, Dow Jones, CNN, United Press International, Yahoo, AOL, Prodigy, MSNBC, ABC, WCBS, FOX and other leading internet and broadcast outlets.

    * eReleases.com (5 hits) - We distribute your press release nationally to the right people, at the right price. With more than 30,000 opt-in journalists, we'll get your press release directly to the desktops of the appropriate media folks. Plus, we include newswire distribution through our partner PR Newswire, and proof of press release distribution with our exclusive WireWatchâ�¢ service... all at no additional cost! No membership fees, and no added charge for targeting your press release.

    * National Major Newswire Distribution (5 hits) - National Major Newswire Distribution will send out your press release for only $99 ... Includes your logo, online newsroom, and a report showing where you can see your press release, which also proves distribution ...

    * Majon Press Release Services (5 hits) - Our targeted press release distribution services have helped many, many products & services to be featured in many large newspapers such as the Wall Street Journal, Los Angeles Times, the Chicago Tribune, the Miami Herald, the San Francisco Chronicle plus many others! Additionally, we have had news release features with full write-ups and photos of products in Yahoo! Internet Life Magazine, Popular Science Magazine, Omni Magazine, Playboy Magazine, Family Circle Magazine, PC Computing and hundreds more! Even television shows such as the Regis and Kelly Show and Good Morning America have done feature segments! Entire radio networks consisting of hundreds of stations have done press and media features for multiple companies that have used our PR Services.

    * Send2Press (4 hits) - Established in 1983, with thousands of satisfied customers, and an outstanding track record of placing client news in the media (print, broadcast, and online), including CNN, Washington Post, Inside Edition, Headline News, Good Morning America, Entrepreneur magazine, USA Today, and hundreds of special interest trade and consumer magazines, newspapers, and radio/TV shows!

    * eReleases Press Release Services (4 hits) - With more than 30,000 opt-in journalists, we'll get your press release directly to the desktops of the appropriate media folks. Plus, we include newswire distribution through our partner PR Newswire, and proof of press release distribution with our exclusive WireWatchâ�¢ service... all at no additional cost! And unlike other press release services, we have no membership fees, and no added charge for targeting your press release.

PRESS RELEASE FORMAT:

Pay Attention to the Content of Your Press Release 

When we talk about content, we refer to the news story you are telling. Keep the following points in mind when writing your press release.

Is your news "newsworthy?" The purpose of a press release is to inform the world of your news item. Do not use your press release to try and make a sale. A good press release answers all of the "W" questions (who, what, where, when and why), providing the media with useful information about your organization, product, service or event. If your press release reads like an advertisement, rewrite it. 

Start strong. Your headline and first paragraph should tell the story. The rest of your press release should provide the detail. You have a matter of seconds to grab your readers' attention. Do not blow it with a weak opening. 

Write for the Media. On occasion, media outlets, especially online media, will pick up your press release and run it in their publications with little or no modification. More commonly, journalists will use your press release as a springboard for a larger feature story. In either case, try to develop a story as you would like to have it told. Even if your news is not reprinted verbatim, it may provide an acceptable amount of exposure. 

Not everything is news. Your excitement about something does not necessarily mean that you have a newsworthy story. Think about your audience. Will someone else find your story interesting? Let's assume that you have just spent a lot of effort to launch a new online store. Announcing your company's opening is always an exciting time for any business, but the last thing the media wants to write about is another online store. This is old news and uninteresting. Instead, focus on the features of your online shopping experience, unique products and services. Answer the question, "Why should anyone care?" and make sure your announcement has some news values such as timeliness, uniqueness or something truly unusual. Avoid clichés such as "customers save money" or "great customer service." Focus on the aspects of your news item that truly set you apart from everyone else.

Does your press release illustrate? Use real life examples about how your company or organization solved a problem. Identify the problem and identify why your solution is the right solution. Give examples of how your service or product fulfills needs or satisfies desires. What benefits can be expected? Use real life examples to powerfully communicate the benefits of using your product or service.

If you are reporting on a corporate milestone, make sure that you attribute your success or failures to one or more events. If your company has experienced significant growth, tell the world what you did right. Show the cause and effect. 

Stick to the facts. Tell the truth. Avoid fluff, embellishments and exaggerations. If you feel that your press release contains embellishments, perhaps it would be a good idea to set your press release aside until you have more exciting news to share. Journalists are naturally skeptical. If your story sounds too good to be true, you are probably hurting your own credibility. Even if it is true, you may want to tone it down a bit.

Pick an angle. Try to make your press release timely. Tie your news to current events or social issues if possible. Make sure that your story has a good news hook. 

Use active, not passive, voice. Verbs in the active voice bring your press release to life. Rather than writing "entered into a partnership" use "partnered" instead. Do not be afraid to use strong verbs as well. For example, "The committee exhibited severe hostility over the incident." reads better if changed to "The committee was enraged over the incident." Writing in this manner, helps guarantee that your press release will be read.

Economics of words. Use only enough words to tell your story. Avoid using unnecessary adjectives, flowery language, or redundant expressions such as "added bonus" or "first time ever". If you can tell your story with fewer words, do it. Wordiness distracts from your story. Keep it concise. Make each word count.

Beware of jargon. While a limited amount of jargon will be required if your goal is to optimize your news release for online search engines, the best way to communicate your news is to speak plainly, using ordinary language. Jargon is language specific to certain professions or groups and is not appropriate for general readership. Avoid such terms as "capacity planning techniques" "extrapolate" and "prioritized evaluative procedures."

Avoid the hype. The exclamation point (!) is your enemy. There is no better way to destroy your credibility than to include a bunch of hype. If you must use an exclamation point, use one. Never do this!!!!!!!!!!!!

Get Permission. Companies are very protective about their reputation. Be sure that you have written permission before including information or quotes from employees or affiliates of other companies or organizations. Any dispute resolution will favor the other company, meaning that your press release may get pulled.

About your company. Your press release should end with a short paragraph (company boilerplate) that describes your company, products, service and a short company history. If you are filing a joint press release, include a boilerplate for both companies. 

Formatting Your Press Release 

How you present your news is just as important as its content. Some of these suggestions are specific to PR Web's distribution service.

Mixed case. NEVER SUBMIT A PRESS RELEASE IN ALL UPPER CASE LETTERS. This is very bad form. Even if your release makes it past PR Web's editors (highly unlikely), it will definitely be ignored by journalists. Use mixed case.

Correct grammar usage. Always follow rules of grammar and style. Errors in grammar and style affect your credibility. Excessive errors will cause your press release to be rejected by PR Web's editors.

Word processor. Write your press release on a word processor instead of composing online. Writing online will not achieve best results. Take time to do it right. Write, print, proof read. Rewrite, edit.

No HTML. Never embed HTML or other markup languages in your press release. Your press release will be distributed over a wide array of networks. Including such formatting will negatively impact the readability of your press release.

More than one paragraph. It is nearly impossible to tell your story in a few sentences. If you do not have more than a few sentences, chances are you do not have a newsworthy item 

Summary paragraph. PR Web asks you to include a one-paragraph summary. Some distribution points only receive your headline, summary and a link to your press release. If you fail to include a summary paragraph, you may reduce the effectiveness of your press release.

Do not include your e-mail address in the body of your release. We have a special place during the submission process for you to include your e-mail address. If you include your e-mail address in the body of your press release, you run the risk of receiving spam. This is because your e-mail address will be available to the public. Spiders routinely scour the Internet harvesting e-mail addresses for spammers. Provide your e-mail address only in the space(s) provided during the submission process.

Ticker Symbols. Never include ticker symbols of other companies without their express written permission. 


The following can be used as a template for your press release:

Headline Is in Title Case and Short, Ideally Not More Than 170 Characters; This Headline Is 138 Characters Long and Does Not Take a Period 

While the headline uses title case, capitalizing every word except for prepositions and articles of three words or less, the summary paragraph is a little longer synopsis in regular sentence form. It doesn’t merely repeat the lead. It just tells the story in a different way.

City, State (PRWEB) Month 1, 2005  -- The lead sentence contains the most important information in 25 words or less. Grab your reader’s attention here. And don’t assume that your reader has read your headline or summary paragraph; the lead should stand on its own.

A news release, like a news story, keeps sentences and paragraphs short, about three or four lines per paragraph. The first couple of paragraphs should cover the who, what, when, where, why and how questions. 

The rest of the news release expounds on the information provided in the lead paragraph. It includes quotes from key staff, customers or subject matter experts. It contains more details about the news you have to tell, which can be about something unique or controversial or about a prominent person, place or thing.  

“The final paragraph of a traditional news release contains the least newsworthy material,” said Mario Bonilla, customer service representative for PR Web™. “But for an online release, it’s typical to restate and summarize the key points with a paragraph like the next one.”

For additional information on the news that is the subject of this release (or for a sample, copy or demo), contact Mary Smith or visit www.prweb.com. You can also include details on product availability, trademark acknowledgment, etc. here. 

About XYZ Company:

Include a short corporate backgrounder about the company or the person who is newsworthy before you list the contact person’s name and phone number. Do not include an e-mail address in the body of the release. Your e-mail address goes only in the "Contact e-mail" box when you first upload your press release. 

Contact:

Mary Smith, director of public relations
XYZ Company
555-555-5555
http://www.YourWebAddress.com
Include safe harbor statement (if applicable).

###




